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ABSTRACT

E-commerce has penetrated into all processes @frriational trade, with a fundamental change of bass
operating means in every foreign trade business$ gasip. The change would continue with the impneset and
development of E-commerce. To the internationatldranajor in higher vocational college, the methdd o
work-procedure-curriculum should be adopted. Inttivay, practical training contents could be welkamed and
developed by realizing the business innovatioromiin trade and sorting out the foreign trade pieal ability
which need to be enforced in the E-commerce camditiThat could lead the enterprise to obtain thacfical
capabilities to better fit the business requirensantforeign trade post.
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INTRODUCTION

The rise abruptly of e-commerce has created a huggal market around people, and with advancedvoek
technology has injected new connotations to thepemion laws between enterprises, traditionalerasbde of
operation is facing new challenge, the electromienmerce has become an international trend, newnenli
intermediary business forms are changing the mariganization, new electronic intermediaries neveulgh the
mouse connected world suppliers and buyers, el@ctammmerce is evolving as the best carrier aedptittern of
trade. How to adapt tothese changes and develapdssss the purpose of research on this paper.

THE DEVELOPMENT OF INTERNATIONAL TRADE THEORY UNDER  THE CONDITION OF
ELECTRONIC COMMERCE

The research on international trade in economiegidgly considered to be a very conservative figidthe North
American economics impatience of the environmerghows a rare kind of the knowledge of traditiomatship, it
is said that it has significant marked, traditiohat, with the economic rise of electronic commetbe traditional
international trade theory encountered an unavdedetiallenge, the mainly several aspects as follows

THE WORLD MARKET AND THE THEORY OF INTERNATIONAL DI VISION OF LABOR

International trade is builds in the foundationtled international division of labor and the worldnet. However,
along with the development of electronic commexdayal market is not only possible, but also beecanreality,
the difference between virtual market and tradalamarket is mainly embodied in the low barriereiry! Lower
management cost and get product information comilylepportunity as the important media, electraxdmmerce)
the Internet itself is global, e-commerce boundaily no longer by the regional or national bounearitherefore,
enterprises can use this world network will exteahd scope of business activities to the world, mharket
mechanism can effectively allocate resources imttidd market, so, the double cluster charactessiif virtual and
real world market will become an important contenthe research of the theory of international ¢rashder the
condition of e-commerce economy, established ingtbhbal market of international division of labastiaities have
also changed, the traditional theory of internalodivision of labor that social productivity, nedli conditions,
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population, labor, market scale, capital flows @adicy influence factors in the international dieis of labor, the
development of electronic commerce has been tof dle above factors to produce an extensive Impetering in
twenty-first Century since the 90's, the internadilodivision of labor is characterized by globadiiaa, virtualization,
networked, the international division of labor frotine capital, technology, material base to infoiamatand
knowledge, dependence on material resources decnedatively, therefore, considering the changesthia
environment of division of labor, Division of lab@nd specialization theory should have further aede and
development.

THE CHANGE AND THE DEVELOPMENT OF THE INTERNATIONAL TRADE PATTERN

With the rapid development of information technglaand electronic commerce, intellectual propertgteats in
international trade in goods is increasing, esplgdiae international information trade accounted the proportion
of international trade continued to increase, ardigally from the international service trade braalay from out,
become a new independent form of trade, internatitnade pattern mainly presents the following rfeatures:
international trade pattern is to information prouand services as the center of the trade patfechange: the
contemporary international trade information giveopty to hardware trade, gradually turning to angible
software trade, international trade legal bureapeaped to / new characteristics of 0 as the reptatee of the
digital divide; between the developed and emerghtyustrial countries and regions, developing thehtelogy
trade is increasing; the newly industrialized coiest have to follow the developed countries, toespep the
construction of the information superhighway, chemgf international trade of big Bureau forcingesato adjust
the structure of international trade constantlyGhina, in order to meet the needs of the developroénhe
electronic commerce, as a result of internationatle structure is an important part of a countegenomic
structure and components, is the strategic fouodaparticipate in the international division andmgetition,
therefore, in the international trade pattern cleasrgs the background,research on the adjustméme aiternational
trade structure is very meaningful.

THE APPLICATION OF ELECTRONIC COMMERCE IN INTERNATI ONAL TRADE
The application of electronic commerce in interoadl trade is mainly in 3 ways, namely, EDI modgetnet mode
and Intranet mode in three ways.

EDI mode: EDI refers to the electronic communiaatithe exchanges between enterprises and busioegmdnts
(including bill of estimate quotation, purchasell bf sales, pay bills and statement of account aadon), the
standard electronic data from exchange the trassmnigach other, data flow of time to reduce th&ewoperating
system and eliminate space obstacle, reduce atiftcanscription errors generated commercial dosuis
document transmission EDI is mainly used in foreigme and exports, compared with the traditiomekeong and
payment, greatly saves the time and cost, EDI sigeemerally closed network, has many good busioesgitions,
such as user mostly have the good credit ensu, stgistration and so on, so it can better sahe security
problem, relatively better than through EDI, entesgs can exchange data through EDI network, redliz entire
trading process, or through the Internet to finel lest partners, realize part of the transactioeqss, this level is
the largest area of e-commerce application at ptekas been widely used in international traddateginning of
1996, statistics show that America top 100 enteggsriin 97 have implemented EDI management, topl&oe
Enterprises the 65% applied EDI, the overall appign of American business rate reached 25%, in A8#®
industry, do not use the EDI enterprises have loffinult to survive, big retail companies in theSld have begun
to EDI take steps of the sanctions who not use EXSIA customs from at the end of February, 1989Bbemethod
customs are given a priority, American governmemin@lly announced the country since 1992 by trangad
customs service, do not use EDI, its import andoexpustoms clearance will be delayed treatment, iEQhe
electronic commerce application earlier in thedfief international trade, after decades of devekmimthe EDI
technology is getting mature, have a comparatinglsistandard of international, but the high cdsnheestment,
only large companies can use, medium-sized enseprand small enterprise cannot afford the high, quor
intercommunity of various EDI network, applicatiisrestricted.

INTERNET MODE

Internet is the international Internet, is an insgional network through a certain standard to eoha large number
of computer network and the formation of Interrfetinded in 1969 America, then got the rapid develept, its
properties has changed from the original reseagtivark for commercial network, network busines® amerge as
the times require, particularly in the Internettbe purchase of goods! Product marketing infornmationsulting
business negotiations!! And financial serviceser@es of commercial transactions, here betweerdhsumers and
enterprises can be Internet shopping by Internefin® advertising and online legal services, b lBws and
regulations restricting the payment means!, betw#en consumer and the enterprise electronic conenerc
development is slow, it breaks through the tradaiccommercial production, wholesale, retail angant and sale,
transfer, save transfer procedures and marketindemehe real implementation of the less investmenw cost,
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high efficiency, to achieve efficient allocationdamaximum saving social resources, not only canrowg the
operation efficiency and competition ability forterprises, but also in favorable of conducive tastoners access
to high-quality products and services and use |gwies. Because the network intercommunity Integoed and
inexpensive, so not only can be used in large prisets, small-sized medium enterprises and smidrgrises can
also be used, but there is no solution to the pralduch as security.

INTRANET MODE

Intranet is called the internal network, which ised Intranet technology, connecting the internanbhes and
departments, information exchange and sharingdtzeein the enterprise, enterprise internal nekwior classify
and not geographical, but the enterprise scopegtiterprise set up branch organization all overvtbeld can
realize resource through the sharing of enterpniggrnal network, in Intranet, under the protectarconfidential
business information security technology of firdwalnly internal staff access to the confidentiaformation,
suppliers and customers and other external perbtmmmter the enterprise only in the permit coods, Intranet
generally has two functions: first, for the entéserto provide the information infrastructure i tiworld business,
so that the enterprise can communicate with eauér db their employees around the world, the imm@etation of
office automation and paperless; second, as thstasisof sales channels, to strengthen the salesopnel contact
with customers, customers can according to cepgl@imissions to access the intranet, help custotnaraderstand
the product information, improve product salesegmises of different types, use electronic commeéscnot the
same, large-scale foreign trade enterprises inutige of Intranet and Internet based EDI, in useltiiernet to
develop international trade, foreign trade entsgwitend to use the extranet, both the productiohteade of
foreign trade companies tend to intranet and estraand foreign now completed, from EDI to EOI
(EDIOVERINTERNET) and IC (INTERNETCOMMERCE) progeswhile EOI and IC are becoming the dominant
mode of the electronic commerce.

ANALYSIS AND FORECAST ON THE DEVELOPMENT OF ELECTRO NIC COMMERCE IN CHINA
China founded in 1993 a joint meeting of the infatimnization of the national economy and its offidé®95,
Chinese Internet start commercial, Internet Co bdgarise, in  January,1996 set up the nationalitepgroup of
the State Council Information work, more than 2Gistries to participate in, the informationizatioanstruction,
unified leadership of China in  April, 1997 Chinegaods orders for the system (CGOS) began runrimghf's
stage service providers rely on mature Internefrenment and gradually established their own senggstem,
including the credit system and the popular scakke e-commerce services can have certain effect

The mature stage
After 2010

2004-2009
Development stage

1998-2003 annual
Growth stage

1993-1997 years of
Cultivation stage

Fig.1 China’s e-commerce development stage

Under the push of government, the positive devekmnof electronic commerce in our country foreigade

enterprises, some enterprises began to try eléctocommerce in 1994, University of Internationaldhess and in
2003,economics International Business Researche€sutvey data show that 307 foreign trade entsprsurvey
(state owned enterprises 132, 72 foreign-investederses, private enterprises 68, collective gmises 29,
joint-stock enterprises 6), there are 246 compa(@esounting for the overall sample 80.1%) havatdsthed their
own websites, which leased lines to the Internéerprises have 104, accounted for 42.3%; ISP tpste 89
enterprises, accounting for 36.2%; leased ISPaliftost 51 enterprises, accounted for 20.7%; 26érprises of the
respondents (10.6%) techniques for the websitetaari®on is not clear, therefore, the electronienoeerce in the
foreign trade enterprises of our country develgpdig, the good momentum of development, accordingi Rui

market consulting statistics, to the enterprise, ube of electronic business service that the baigethe biggest
business help, then is to save money, as shown,ds&%terprises believe that the use of electroaimmerce, you
can develop business, make businesspartners aadcexmde channels; 51.9% of the enterprises irelénetronic
commerce application greatly Save expenditureefaoerprise to bring the situation in the cost arafipaccounting;
in addition, 51.2% enterprises hope to learn timetion of electronic commerce more; 50.3% usershzane office,
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greatly improving the convenience of trade, 31.3he enterprises to get more than ordinary tradeice in the
electronic business.

SPEEDING UP THE INFORMATION INFRASTRUCTURE CONSTRUC TION, STRENGTHEN THE
RESEARCH ON KEY TECHNOLOGIES

Electronic commerce in the application and develepmof a country depends on the perfect information
infrastructure as the foundation, at present, tlobal e-commerce sales occurred in 80% of the Acaeri USA
advantage position in the competition is the higbut of funds, technology and complete informatitnastructure
construction as the basis, at present, Americdbbas basically formed an underground cable, sulmmaable and
communication satellite and the stereoscopic hmged communication networks, implementation and
development of electronic commerce in Europe with information infrastructure construction, in february of
1994, the European Commission President Delorswmmmeal the construction of European information Wigi
plan, the project lasted 5 years, cost $850000000@0EU actively supports this plan at the sameetihas also
stepped up the information infrastructure constomcof their own.

PROMOTE AND IMPROVE THE ELECTRONIC PAYMENT SYSTEM C ONSTRUCTION, PROMOTE
THE MODERNIZATION AND INFORMATION OF LOGISTICS SYST EM

The purpose is to encourage commercial banks, GbirianPay, the third party payment services andniess
services companies and e-commerce enterprisestabliek good relations of cooperation, expand theps of
credit card and other electronic means of paymemd, actively carry out the safety and reliabilifytiee online
payment service, promote the development of ortliaesactions, all kinds of logistics enterprisekenaxtensive
use of advanced technology and equipment, to ingptbg level of information, optimization of logissi process,
improve operational efficiency, reduce logisticstso provide strong support for electronic commevigorously
encourage the development of third party logistised to strengthen the study and formulation of daand
regulations, and take actively participate in intgional cooperation and dialogue

To help business 58.0%
Save money 51.9%
More bussiness function 51.2%
The use of business services at home 50.3%
Better business services 31.3%

0% 10% 20% 30% 40% 50% 60% 70%

Fig.2 Enterprises to use e-commerce service harvest

The current international trade law is establishased on the traditional paper trade way, manpeptrovisions do
not apply to electronic commerce mode, the devetynof electronic commerce will bring many obstacte
overcome "in order to ensure the development aftelaic commerce, around the development of e-comenand
related network management! Informationsecurityhaficial settlement! The problem of knowledge proper
contents, should accelerate the pace of changauthent law, formulate and introduce new tradesaletime”
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