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ABSTRACT

This essay explores the contribution of tourisnmeigional economic development by comparing regemksome
and abroad that develop tourism. This essay staitls tourism chain to analyze the relationship bexdtw added
value of tourism and overall added value of allusetties, the influence of tourism on people’s ineoithis essay
also provides suggestions for developing tourisnthi@a hope of driving regional development and iasieg

national income.
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INTRODUCTION

In current social development, tourism is beconthmg fastest-growing industry. Many countries regautism as
the pillar industry to drive regional economic dieygnent. Because tourism is a new industry, so ntauntries
and regions are trying to overcome the disadvastagetourism. However, they do not realize the esseof
tourism, so tourism faces many obstacles. So, ¥eldp tourism, we have to start from the perspeatif/antistatics
to have a overall development. That is to say, aeehto analyze the proportion taken by tourismégional
economic development and do overall survey abautsm to form a plan to drive the development afriem.

In terms of regional economic development, tourcem always drive economic development. The devetopof
tourism can drive the development of other indastin this region, such as improving the nationabime level,
benefiting industries related to tourism, expandémgployment rate. According to systematic analg$itourism,
tourism can not only drive the development of regiceconomy but also political, cultural and sodievelopment.

2. TOURISM CHIAN

2.1 Basic business related to tourism

Tourism refers to the travel agencies and travgda@@tions dealing in tourism business. Many tdwigactions are
gradually being included in tourism to form new twhes of tourism, such as new majors of scenicsspot
management, afforestation, and nature reserve reamayg. With the appearance of these new branchesawt
resist asking: what is tourism? According to thetérnational Standard Industrial ClassificationAdif Economic
Activities (ISIC)” issued by the United States, fist also includes travel corporations and ageno@sist hotels,
tourist transportation, leisure industries relatetburism. The whole tourism system is made ofigb@orporations,
accommodation, transportation, entertainment aed#hes of souvenirs.

2.2 The relationship between tourism and sectorsatibnal economy

The funds and profits of tourism do not only comenf tourists, but they are closely related withrigts. The

consumption of tourists and the snowballing effefdhe income of tourism make up the ultimate psodif tourism.

The analysis of current relationship between tesiréd tourism reveals that the two parts are adaden many
ways. If we start with the analysis of skill trangi and experience of tourism sectors, we would fivad tourism

sectors are under the influence of tourism, boteadiimpact, indirect impact and attracting imp&adr example, in
the tourism system, transportation is under dirgtience of tourism, but the consumption of matisrby means of
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transportation can influence the price of transgah, which should be regarded as indirect infagenThe
materials consumed by transport are extracted &ibiwor minerals, which is attracting impact. Buesie things can
also influence the development of tourism.

2.2.1 Industries under the direct influence of tsuor

Catering and hospitality industries, railway tramgp air transport, highway transport, post indystelecom
industry, commerce, resident service industry amdip facilities services. Public facilities sergi further include
afforestation, natural reserve management, andicscgot management. Railway transport, air trartspoid

highway transport all belong to passenger transpach is part of transportation industry.

2.2.2 Industries under indirect influence of toaris

Agriculture, forestry, animal husbandry, fisherg ainder great indirect influence of tourism. Otaeras such as all
kinds of manufacturing, beverage industry and o#tumial services can also be influenced indire&lizkinds of
manufacturing cover a relatively large filed, shnonmetal mineral products, clothing, fiber pridufurniture
manufacturing, chemical fiber manufacturing, leatheoducts, rubber products, plastic products, Spantation
equipment manufacturing industry, pharmaceuticdL#try and other industries related to tourism. hedtsocial
services include departments and industries retatéobirism, such as security guard and servidé sta
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2.2.3 Industries under attracting impact of tourism

More than 20 sectors such as wood and bamboo limgbiedustry, wood-processing industry, servicegaoing,
forestry, animal, husbandry and fishery, coal ngnend processing, nonmetal minerals mining andsdrgs
machining and repair of mechanical equipment, fesrmetal smelting and rolling processing indugpetroleum
and natural gas extraction, non-ferrous metalsmgiaind dressing, ferrous metals mining and dressiog-ferrous
metal smelting and rolling processing industry ametal products.

3. THE TOTAL VALUE ADDED BY TOURISM AND TOURISM'S C ONTRIBUTION TO AGGREGATE
ECONOMY

3.1 The added value created by tourism directly

The added value created by tourism directly referthe total added value of industries which ardemrdirect
influence of tourism. The chart lis the data of tmeist attraction.

3.2The total added value created by tourism
The total added value created by tourism referthéosum of added value of industries which are umliect,
indirect and attracting influence of tourism. Tlaoalation formula is:

the total added value created by tourism= the add&d of industries under direct influence of teor+ the added
value of industries under indirect influence ofrism+ the added value of industries under attrgcitifluence of
tourism

The research reveals that tourism can push thelajgwent of regional economy, and to increase imaest in
tourism can bring about more economic benefits. ilfgmation can be seen in chart 2:
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4. THE INFLUENCE OF TOURISM ON RESIDENT INCOME

The resident income brought about by tourism mehesncome earned by residents living in touristaations
from tourists during tourist seasons. This incora@ also be divided into direct income, indirectome and
attracting income. Direct income means the incofimresidents engaged in industries that are undecdinfluence
of tourism, indirect incomes refers to the incomeesidents engaged in industries that are undbreict influence
of tourism, attracting income refers to the incooferesidents engaged in industries that are unttesiciing
influence of tourism. These three kinds of incoroecaints for 9% to 15% of residents’ annual totabime.

5. THE CONTRIBUTION OF TOURISM TO FISCAL REVENUE

5.1 The direct contribution to fiscal revenue frordustries that are directly influenced by tourism

Fiscal revenue created by tourism is the largestgfaevenue. The calculation method of revenumadéstries that
are directly influenced by tourism is like this:
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[ Firstly, we should calculate the income of peapigaging in industries that are under direct infageof tourism

The numbers of people engaging in industries thahder direct influence of tourism
= the fiscal revenue coefficient of industries the¢ under direct influence of tourism+ the produdtput of these
industries created by tourism

[0 Secondly, the direct contribution of tourism tecl revenue direct contribution of tourism to dilsevenue = the
sum of the fiscal revenue of industries that ardenrdirect influence of tourism/ the total fiscal’enue of the year
before

The result is shown in chart 3:
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5.2 The total contribution of tourism to fiscal eswe
The total fiscal revenue created by tourism referthe sum of fiscal revenue created by industies are under
direct, indirect and attracting influence of toanis

The degree of contribution created by tourism soél revenue is ratio of the fiscal revenue of stdes that are
under indirect or attracting influence of tourisorthe total fiscal revenue of the whole society.

6. THE INFLUENCE OF TOURISM ON REGIONAL ECONOMIC DEVEL OPMENT AND
SUGGESTIONS FOR THE DEVELOPMENT OF REGIONAL TOURISM

6.1 The influence of tourism on regional econoneiestiopment

6.1.1 The reasons that tourism can promote econdmielopment

Every country, city or region should develop itariem according to its own characteristics, ang théhave huge
tourism resources and traffic resources. With tbgetbpment of tourism, tourist facilities are alseproving.
Gradually, the development of tourism enables #tgon to have a large capacity to receive tourtbiss driving
the development of industries related to tourismd, further driving the development of regional emmy.

6.1.2The support of national policies

With the increase of people’s income, more peometi@veling to enjoy life on vacations, so tourisnprospering
accordingly. To stimulate domestic demand and agvehtional economy, the government would devebopigm.
The government even makes a series of policieaditithte the development of tourism. The suppdnational
policies is the guarantee for regions to develapison and provides guidance for the developmetdufism.

6.1.3 Solving unemployment

The development of tourism would promote the dgwelent of other industries in the region. The depalent of
many industries demands a large number of workbiss effectively solving the problem of employmexft
graduates and laid-off workers, and easing employneasion.

6.2 Suggestions for the development of regionalgou
The development of tourism needs the guidance lofiée suggestions.

6.2.1 Determining the direction of development

Many regions do not take tourism as the most ingmbrindustry. This depends on their geographictiooaand
reserve of resources. If one region decides toldpuweurism, then it has to have a clear develogrderction to
take tourism as the strategic pillar industry, sashutilizing mountains or water resources, thugisiithg the
industrial chain of the region and exploring natuesources rationally to guarantee sustainablézation of
resources. We can develop regional tourism to ahdhg direction of regional economic development hring
about economic benefits.

6.2.2 Positioning regional tourism in details

Many regions develop tourism without giving it @&t position, so they invest a lot in tourism withgetting any
economic returns. So its’ important to positionioegl tourism clearly and develop regional tourigotording to
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their characteristics.

6.2.3 Promoting tourism by focusing on the featwfe®gions

To develop regional tourism, we must have a cleal gnd promote tourism by focusing on the featofe®gions
to attract tourists. Many regions have a time-hedohistory and cultural traditions, so they shos#ize these
features to develop historical and cultural tourism

6.2.4 Improving infrastructures of tourism
We should strengthen oversight of infrastructunesttie region, increase jobs and develop tourisndrive
development of regional economy.

The researches above show that tourism can prothet@evelopment of regional economy. Tourism hagela
capacity to connect and affect other industrieghinprocess of developing tourism, other industti@t are under
direct, indirect or attracting influence of tourisran also enjoy development. When we develop touwe should
take the whole picture into view and aim to prontbie development of the economy of the whole region
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