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ABSTRACT

The development of rural tourism will promote theat economy and affect the whole national econdmwuill
help breaking the two structure in urban and ruemleas, make adjustment of rural industrial struetuand
optimizate tourism culture resources. The concéphis study is to analyze the tourist decision-mgkoehavior
based on the tourist's departure.In this paper, agaclude four indicators which affect the consurdecision
making in rural tourism as price factor, market tas, safety factors and personal factors, and thenmake
empirical analysis by using factor analysis modat Tesult shows that food prices, accommodatiooegriothers
recommend and local security level is the most mtapb factor that will affect rural tourist decisiemaking.
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INTRODUCTION

With the development of tourism industry is referte the strategic position, the development odlrtmurism will

promote the rural economy and affect the wholeonali economy. It will help breaking the two struetin urban
and rural areas, the development of rural econoillyalgo help solve the rural issues, make adjustneé rural

industrial structure, improve the tourism produgttem, produced many aspects of optimization ofisouculture

resources of the role, thus the research on rouwaisin has gained extensive attention [1]. Ruratismn, ecological
green, back to nature to meet contemporary pedm@eptrsuit of value pursuit of health, has a brozatket

prospect. In addition, the rural tourism resouneeréch in our country, and has a good basis ferdévelopment of
rural tourism, rural tourism development is facedhwhitherto unknown weather, geography and pedple

Through the study of rural tourism tourist decisimaking influence factor analysis, aims to provgilédance for
the development of rural tourism products, funaiampgrading, structural optimization.

Ager (1958) put forward the concept of rural tonrifor the first time [3]. Gilbert and Tung (199@iirik the main
body of rural tourism is the farmer, the objecthis tourist, carrier is a farm, ranch, and the ephis to carry out a
variety of leisure activities in the rural enviroam [4]. Pedford (1996) further expand the conaépural tourism,
increase of rural life history, such as the ruradtoms and folklore, local and family traditionslues, beliefs and
common heritage elements [5]. Pemls (2002) poimted that the rural area tourism activities havereased
significantly in all developed countries in the Vahrthe development of backward rural areas plalgsyarole in the
economic and social [6] . Arie Reichel and Oded epgart (2000) argues that rural tourism in mostetiped
countries, is seen as a hindrance recession agriepincrease farmers income and jobs, to pretentoss of rural
youth labor means [7]. There are many externalofacinfluencing tourist decision-making, mainly lunding
restricting travel factors, the attraction of tlweirism destination, marketing stimulus level, famalnd reference
group influence, cultural and sub cultural backgmhusocial status and role, group decision faci®}s Jenkins
(1978) used the family as an example, and theriestutie holiday tourism decision-making accordiagamily
members’ role [9]. Pearce (1987) made travel ttarés the research object, to extract the timekwmoney,
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family or personal health and family tourism demmsimaking restrictive factors. Um & Crompton (19963us on
the effects of attitudes to tourism destinationisien. In addition, there are a large number @fditures on factors
affecting tourist decision-making [10].

Tourist decision-making, whether it is for tourjsts to the tourism destination, will have a sigraht impact.
Therefore, it received widespread attention botha@ademic research and in practice, and abundaetneh
achievements. The concept of this study will beeaigion from the tourist's departure, in-depth wsial of the
tourist decision-making behavior, based on thiss, study will further build tourist village tourisiglecision model,
from the perspective of rural tourism, try to idgnthe factors affecting the tourism special ru@lrism decision-
making, further expand the scope of decision makimghe tourists, this is to summarize and imprineeeffective
decision theory of tourists.

EXPERIMENTAL SECTION

2.1 Factor model and principle summary
Factor analysis decomposes each of the originahbles into two parts; one part is composed ofvatiables
shared with a few elements, and the so-calledidiptactor; the other part is alone with each abk factor, which

is the so-called special factors part. In the faetoalysis, we usually only use the fnm <P) as main factor,
namely according to variables that are associaté thve selected first factor,.f After selected M, we divide U
matrix into two parts. Becausg+U’X , then we can get & UF,

fia
xa = [Ul'mme'Umﬂ'mD]J p (1)
f

pa

One of the coefficient matrix of main factors is1)(which is called the loading matrix of factoBue to the
characteristics of vector Ui, it is typically repemtation by unit vector, so it needs to be nozedlii.e.

a =U; A @

Therefore, the factor loading matrix can be shosin a

Ull\//Tl Ulz\/TZ (] Ulm /]m
A=(q.)= Uzl\//Tl Uzz\//Tz D Uy A, 3)
j . .
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From the above analysis, factor analysis and prald@omponent analysis are very different. Prinlcqmmponent
analysis of main component is expressed as linemtbmations of original variable, but factor anadys the

original observation variables, which are expressed linear combination of the public factor. Eipal component
analysis number m and the original P are equad. 4t set of related variables, which are transforinéo a set of
independent variables. The purpose of factor amalgsto make the public factor number. m is smalten the
original variables p, so as to construct a simpteleh In the principal component analysis, effefcthe original

observation variables on a principal componenetgemnined by the main constituents of the corredpanfeature
vectors, and the original observation variablea imain factor of the load in the factor analysis determined by
the corresponding feature vectors.

2.2 Empirical analysis

It is a complex system to build the assessmento$umer decision making in rural tourism. Accordinghe mode
of operation and management tools, we concludeifalicators which affect the consumer decision mglaf rural
tourism. The four indicators are price factor, nedrfactors, safety factors and personal factorgoAting to these
four indicators, we analyze 18 secondary indicatenich are consistent with the main four indicatdrke price
factor include four indicators as “food pricesdctommodation prices”, “commodity price” and “adufial project
price”. Market factors include five indicators a®thers recommend”, “Rural characteristics”, “Rucailture”,
“Infrastructure”, “Traffic is convenient or not”.afety factors include three indicators as “Locatusiy level”,
“Transportation is safe or not” and “Accommodatissafe or not”. Personal factors include five aadors as

“Age”, “Gender”, “Record of formal schooling”, “Ireame”, “Psychological tendency” and “Professional”.
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In order to analyze and process the data of quewioe, we use factor analysis. Index data of tleEgssing
methods of questionnaire contain extraction, rotgtand simplify the analysis, so we can find indgstem to
reflect the consumer decision making in rural tenxi The statistical tool for data processing is shéware of
SPSS18.0. We distribute 600 copies of the questioas in Suzhou city, and there are 564 valid Goesaires,
which has reached 94%.First, we using KMO test Badlett test to determine whether the data isablét for
factor analysis or not, as showed in table 1. Twilt shows that the test value of KMO is 0.78% prvalue of
Bartlett test is less than 0.05, which illustrattest the data of the consumer decision making italsle for factor
analysis.

Table1: Theresult of KMO statistical test and Bartlett test

Kaiser-Meyer-Olkin 0.785
Bartlett test Approximate chi-square| 139.512
df 25
Sig. 0.000

Then we use SPSS to make the scree plot, as shokigure 1. In this graph, the abscissa represbataumber of
factors, and the vertical axis represents the cleniatic roots. The curve means with the increddtie number of
factors, and the characteristics of root decreasipglly. Characteristic changes of thirteen fagisrvery relatively
small, so we basically think if we choose four imeffactors is more appropriate. In order to explhiat the factor
analysis is better, we choose the first four ppatfactors.

Eigen values

T T T T T T T T T T T T T T T
1 2 3 4 5 [ T 8 a 10 11 12 13 14 5 1% 17 18

Principal Component Number

Figure 1. The Scree Plot of factors

In order to ensure the effectiveness of the modaluation and hypothesis test, it is necessargdoreliability of
variables. First of all, we use the whole measurgrtentifies to examine whether the measuremaesittity in load
factor is less than 0.4. If it is less than 0.4,need to remove it. The result of load parameter steown as table 2.

After the standardized processing of factor loading find the load is between 0.504 and 0.783; meaadibility
of measurement scale is relatively high. So thexnslystem has good internal consistency and rétigkand it is
suitable to divide consumer decision making intarfaspects as price factor, market factors, sdtatjors and
personal factors. According to the result, we finat the food price is the most important factopiite factor; also
the accommaodation prices should be taken in toideretion as well. And we can find that others raotend and
rural characteristics are more important for mospgle, so that rural tourism should pay more dtianto the
construction of rural characteristics. Local setyulevel and transportation safe is also very ingoar to most
people, so rural tourism should enhance the safeagtee work. Also, age and gender is importameisonal
factors that will affect consumer decision making.
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Table 2: Estimation results of load parameter on measurement system factors

inlai?:\;tatl)rs Secondary indicators Factor Ioadikgsnbo
Food prices 0.891 X2
Price factoI,Accommc?datic')n prices 0.842 X1
Commodity prices 0.795 X4
|Additional project price 0.732 X3
Others recommend 0.835 X4
Market Rural characteristics 0.774 X6
factors Rural culture 0.745 X7
Infrastructure 0.722 X9
Traffic is convenient or not 0.692 X8
Local security level 0.801 X1(
Safety ——
factors Transportatlo_n |s_safe or not 0.786 X11
JAccommodation is safe or not 0.745 X12
Age 0.742 X16
Gender 0.713 X17
Personal |Record of formal schooling 0.689 X14
factors Income 0.671 X15
Psychological tendency 0.637 X13
Professional 0.56 X18
CONCLUSION

In conclusions, consumer decision making in rueairism is mainly affected by four indicators ascprifactor,
market factors, safety factors and personal factamd then we make empirical analysis by usingofaahalysis
model. The result shows that food prices, accommmugrices, others recommend and local securitgllées the
most important factor that will affect rural touridecision-making. Then we put forward the policggestions as
follow.

3.1 Strengthening the promotion of rural tourism characteristics

Rural tourism characteristics mainly include mairdfers to maintain good local features, localunal natural and
humanistic landscape harmonious, calm and relakedsphere of the mind, it is the assurance of sbuwrore
elements of rural tourism quality. Therefore, oratdourism, must strengthen the construction abudating sexual
attraction, hand to excavate the depth of locaiucelin rural tourism, tourism activities and piginto the local
flavor; on the other hand to protect the local egmal environment, ensure air quality, traditioaatl historical and
cultural development of country tourism destinatioreating a natural and human environment harmsoythat
tourists have a relaxed, calm and relaxed moodbimism, so as to achieve the effect, true to dggiliating role of
physical and mental health.

3.2 Provide mor e tourism experience

For rural tourism, the importance is participationthe main attraction and experience. There alat af rural

tourism still stays in the ornamental stage of bagsiide, participation and experience of touristaot strong, it is
difficult to give the visitors left a deep impressj so the revisit and recommendation intentionds strong, the
long-term development of rural tourism is very digantageous, therefore, rural tourism operatorsldhauild rich,

novel experience activities and projects, do nay @ the card type, single fishing and picking atider activities,
these activities are not interesting enough, rediffrcult to arouse the interest of the touristeWhust actively
explore innovative rural tourism projects, suchhas country club etc.. At the same time, can balrastivals and
rural tourism integration, in order to improve toerist experiential value.

3.3 Highlight theimportant role of catering servicein rural tourism

Support of the attraction of rural tourism incluglifocal cuisine features, characteristics of tourisommodities,
these elements are the extension of rural tourigmer@&nce of tourists. Pay attention to rural tenriattraction of
these support the derivation, resulting in a sesfederivative products to rural tourism, touristsre surprises, will
bring tourists to additional value-added experieneél greatly improve the revisit and recommendatiand
willingness to pay, in the maintenance of the éxgstarket at the same time, can quickly expandketashare. A
need to highlight the local characteristics of fothgbre are two rural tourism food attract touristse is the unique
local flavor, such as the China on the tip of tbegue, two is the natural green harmless ingresliam@n satisfy
tourist demand pursuit of health. Therefore, rimarism destination needs to improve on these taintg, creating
an ecological health, unique flavor, a variety wfat tourism food. On the other hand, to develagginittive rural
tourism commodity, the current rural tourism comitpdexistence of homogeneous, sugar and other sssue
therefore, rural tourism destination needs to iaseeinvestment in tourism commodity, combined wdbal
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characteristics, value and significance of develgpihe tourism commodity, make the tourist of rui@lrism
experience real derivative and extension.

3.4 Improvethe construction of the system of rural tourism destination infrastructure

Through on-the-spot investigation, the author fothrat the part has a rural tourism intention ofrigta think: a lot
of rural tourism destination at present infrastuuetsystem is not perfect, such as parking probkemch is the key
factor to make rural tourism decision. In additiom,the questionnaire and the research resulthisfstudy also
shows that the extent of complete infrastructur@ v&ry important factor to influence tourists fucarism decision.
Specifically, from the following several points: eris the establishment of scientific planning ofafutourism

development, in order to realize the developmemt protection of rural tourism is reasonable; the tis to

strengthen infrastructure construction, improve ¢hastruction of rural tourism service center, rjteened from
the scale, layout, function and so on; the thredesscientific design of rural tourism transpadatsystem on the
one hand, to improve accessibility, on the otherdhattention should be paid to the protectiorhefdriginal style
and environment, to avoid the ecological senskinea.
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