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ABSTRACT

With the continuous development of society andauognthe living standards of Chinese people hageased by
a wide margin. Therefore, the development of Clsiiatrism is also gaining momentum. China’s tourisainly
consists of three aspects: outbound tourism, indaoarism and domestic tourism. As China’s tourfsguses on
the market of domestic tourism, its developmentgs® should be analyzed. Then by studying and ssismuthe
elements of tourism demands, relevant researchemendency of national domestic tourism is coretligt a view
to promoting the domestic tourism development.
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INTRODUCTION

In recent years, with the continuous deepening bin&s socialist market economic system, the hooiseh
disposable income has increased by a wide margirto@ of that, residents now have plenty of leigime. These
two factors contribute to the booming of China’sriem. With mass tourism being the majority, Chéngurism
mainly consists of outbound tourism, inbound taurend domestic tourism. Domestic tourism playeduiqularly
key role in China’s tourism development and begadevelop rapidly in the 1990s. In this process, ititreasing
demands of Chinese residents have stimulated tivelafement and growth of domestic tourism. Yet the
development of domestic tourism is closely assediatith its societal conditions, such as the distion of urban
and rural population, education level, tourism tgee, and demographic characteristic which togetiomistitute
significant references of travel options for Chimessidents. With the improvement of Chinese pEsmlultural
level and owing to the increasing convenience arigportation, Chinese residents tend to choos@onitbtourism
when travelling. Thus, through analyzing and disoug Chinese residents’ tendency towards domestiésim, the
influencing factors of domestic tourism demands exrbanced, which is of significance to strengthenlevel of
domestic tourism.

2. DEVELOPMENT PROCESS OF DOMESTIC TOURISM DEMAND MARKET

Domestic demand market can be roughly divided fotw phases according to its development procesbryonic
stage, initial stage, high-speed development stadesteady growth stage. They will be introducedespondingly
in the following space.

2.1 Embryonic stage

The beginning of reform and opening up has witniésise initial development of China’s tourism. Atstistage, the
orientation of China’s tourism also transformednirgolitical reception to economic operation. Howea that
time China’s tourism market was small in overaltesiand single in industrial structure. Besides/risou in

operation was focused on inbound tourism market @htha’s major tourist attractions predominantlgeaiged

foreign tourists. In contrast, domestic tourism kearfailed to develop properly and few domesticrigts went
travelling. In 1984, sales departments of 13 trag#ncies were set up on Tibet Road, Shanghai 84,18hich

marked the beginning of China’s domestic tourisnonfrthen on, domestic tourism demands enteredrttiey@nic
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stage and China’s tourism became an emerging indinsthe real sense.

2.2 Initial stage

The decision on strengthening the development wfsto released by the State Council solved three kayess
pertaining to domestic tourism: domestic travelraies, infrastructure and development and proteatiofeature
spots. It also formulated the development pringié China’s domestic tourism. Through various ffpsecurity
of supply and administration strengthening, the aieas of residents were satisfied, their enthusitsnraveling
mobilized and domestic tourism demands enhanced.

2.3 High-speed development stage

In 1991, National Tourism Administration in Chinstablished the guideline that international toureamd domestic
tourism should go hand in hand. Then in 1992 theti@e Committee of the CPC releas#itt decision on
accelerating the development of tertiary indusiny which the position of tourism in tertiary indostwas
determined and it explicitly pointed out that teuni served as the key direction of tertiary industeyelopment.
Additionally, governments at all levels implementaatresponding development on tourism, therebyripmating
tourism in the plan for national economic and sod&velopment. From then on, tourism began to dgwvels the
pillar and key industry of national economy. In 39¢he state enhanced the management and dirextidomestic
tourism. During this stage, China’s national ecopantered a high-speed development period and @sdpling
standards were enormously improved. At the same,ttire increase of paid holidays and the promationew
working hour system endowed peoples with more feidime, thus facilitating the high-speed developimef
domestic tourism. As people’s ideas change andstmutransportation facilities improve, travellingshbecome a
fashionable lifestyle. Domestic tourism consumpi®ehown as follows:
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Fig.1: the total consumption of domestic tourism

Figure 1 shows that the total consumption of doimesturism displayed a significant upward trend émel growth
rate improved. At this stage, China has clarified pverall principles of domestic tourism for thestf time:
improving quality, promoting development, strengting management, and fostering market. Driven hg th
guideline, China's domestic tourism market has ngadat strides.

2.4 Steady growth stage

With the continuous development of society and eooy the cultural level of Chinese people has aisoeased
significantly. When traveling, they tend to pricré outbound tourism. In the wake of the faciltati of
transportation, outbound tourism becomes more aatk rmonvenient. At the same time, the boom of dtimes
traveling gradually gets calm. Although tourisnsigl the new growth point of national economy, thasition of
domestic tourism becomes all the more clear inrndwonal economic system. From 2005 to 2013, theecof
domestic tourism still showed an upward trend. Thoyear-on-year growth curve fluctuated, it cleadffected the
growth market instability of domestic tourism demsan The closer it was to 2013, the smoother thal tot
consumption curve became and the growth rate bsstabilized. From this, we know that the demamarket of
China’s domestic tourism has entered the steadytfrstage.

3. RESEARCH ON THE TEDENCY OF NATIONAL DOMESTIC TOURISM

China’s tourism economy is comprised of internaiotourism and domestic tourism. Domestic touris@iny
means that residents visit tourism destinationdiwithe national territory while international tiam includes
inbound tourism and outbound tourism. Coordinatedetbpment of domestic tourism and internationatitm is
the key to the healthy and sustainable developroé@hina’s tourism. Faced with an increasingly cetfitpjve
international tourism market, China’s tourism netmstrengthen the research on the tendency admadttourism to
improve its industrial competitiveness and sece@thy and sustainable development.
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3.1 Analysis of the relationship between internagicourism and domestic tourism

From the angle of tourism supply, it can be seeat thternational tourism products have a lot in ommn with
domestic ones and that the two will not be invohiedcompeting for tourism resources. But they dtidlve
differences in demand levels. The similarities différences are shown in the following figure:
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Fig.2 Seven comparison of tourism average consumption

As tourism products for international tourism araimty senior tourism consumption products, aver@gesumption
is higher. But its development trend is slowing dowourism products for domestic tourism are preidemtly
lower tourism consumption products. But along vtk improvement of people’s living standards arel rike in
prices, domestic tourism seven day average consumgisplays a more obvious growth trend. Thereftre State
typically uses policy preferences to put off dorieeiurism demands and promote the developmenttefnational
tourism. However, from the perspective of markemderds, it can be seen that the final form of iragamal
tourism has great differences with that of domestigrism. In terms of tourism consumption decisiahen
consumers select tourism destinations and proddotsestic tourism will lead to domestic tourism semption
and the growth of national economy. Internatiomalism entails worldwide competition and requireatttourism
destinations should pay attention to their images are key factors of attracting tourists.

Both international tourism and domestic tourism pasmote the development of national tourism amdifate the

further development of national economy by imprgviesidents’ tourism behavior levels and tourisntivations.

And GDP per capita is also positively correlatethviourism space. When GDP per capita is higheideats tend
to choose to travel in neighboring and remote adembver nearby places. Domestic tourism servehabasis of
international tourism and the precondition of tlealthy and sustainable development of national @myn As the
next trend of booming domestic tourism, internatiotourism forms a progressive relationship whiehies from
country to country and exerts influence on theamsti economy.

3.2 Research on the tendency of national domesiitsim

As an eternal sunrise industry, tourism developgsbse of people’s curiosity and pursuit of bealithings outside.
Therefore, tourism will not get mature and evenlideowith the development of society and economyndsistries
do. As China’s society and economy boom, peopiéisg standards have increased and they have hael leisure
time, which contributed to the development of dotigetourism. In the meanwhile, China has achieveahyn
important accomplishments and the development afedtic tourism also accelerates. According to predata,
tourism will display a wave of growth with the ieerse of GDP per capita. When GDP per capita i03dodars,
domestic tourism will expand rapidly. But currenthecause of imbalanced development of tourisnowdr the
country, the travel rate and travel consumptiorCbfnese residents fail to play the original effdofluenced by
economic and historical factors, tourism in Chirstsithern coast regions develops rapidly whileisourin other
areas develops slowly. The “strong south and weathh market pattern has been established in Céitairism
market, as shown in the following figure.
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Fig.3 The 2006-2013 national tourism consumers

Although the proportion of tourists from southeities has slightly decreased in recent years, #idlyoccupy a
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large proportion. From the development processoofttern cities, we can see that tourism will resnlthe

development of local transportation and hotel servithe main reason for the imbalanced proportfosoathern

and northern tourism is the predisposing factorsnational domestic tourism. Predisposing factoes ruainly

manifested in climate, geography, economy and ihistolose to the coast and economically develogedthern

cities boast of pleasant climate and long history strong culture. The fact that female tourists more than male
tourists leads to the popularity of southern citieghat female tourists tend to love the exquisitel delicate
southern cities.

However, from the previous charts, it can be séam the proportion of northern cities is also oe tise. This is
predominantly because China’s population age stradias been adjusted. With the aggravation ofgaigirChina,
the potential of the tourism market among the agedhina has been increasingly tapped. The demafnitie aged
to the improved life quality after retirement arsually manifested in such aspects as environmepulation
characteristics and infrastructure. With betterilemmental protection, less population pressure eeldtively
complete infrastructure, northern cities have bezqopular tourism markets among the aged. The ptiopoof
northern cities in tourism destinations beginsige steadily.

CONCLUSION

China’s tourism market is still in the steady grbwtage and domestic tourism market has enormadesitp. Thus,
by reviewing the demand market of China’s domastizism, analyzing the relationship between dorodstirism
and international tourism and studying the tendeofcyational domestic tourism, we can effectivehagp the
future development trend of China's domestic towrithereby improving China’s tourism market andnpoting the
development of China’s national economy.
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